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Dow Jones & Company orders two MSD-Lines from Ferag
Düsseldorf, 6 June 2008 – Dow Jones & Company and Ferag have reached an agreement at Drupa 2008 for the purchase of two MSD high performance inserting lines. Each line consists of a MultiSertDrum MSD-2C inserting system with RollStream allowing for the daily zoned inserting of six supplements into the main product. A MultiDisc DiscPool winding/unwinding system will dynamically buffer the product off each of their two existing Ferag gripper conveyor lines. 

The new equipment will be used for the daily inserting of supplements into the „Wall Street Journal“ and into the weekly publication „Barrons“.  Installation is slated for early 2009 at Dow Jones’ South Brunswick, New Jersey printing facility.

“We are excited about the continuing our valued relationship with Dow Jones and News Corporation,” said Joe Colletti, President and CEO, WRH Marketing Americas.  “By having a large product portfolio, we were able to offer Dow Jones several different system configurations and having them choose the solution that best met their objectives,” adds Doug Gibson, Vice President of Goss International Americas. 
Dow Jones & Company is a subsidiary of News Corporation. Dow Jones is a leading provider of global business news and information services. Its Consumer Media Group publishes The Wall Street Journal, Barron's, MarketWatch and the Far Eastern Economic Review. 
With 22 subsidiaries as well as additional marketing partners, the WRH Marketing Group ensures customer proximity for its sales and after-sales services to the world’s print media industry. In addition to the distribution of Ferag finishing systems, the subsidiaries are networked as globally active companies trading in machines and materials from the leading graphics industry suppliers. The WRH Marketing organisation develops new entrepreneurial initiatives that allow the print media industry to access new markets and revenue sources. Thanks to close contacts with publishing houses and newspaper, magazine and commercial printing operations, it is possible to identify real needs and translate them into new business models. Using existing production capacity, added value for the reader and advertising market are optimally combined with a high level of value creation. With ValuePlus, the organisation is offering specific customer services in the area of servicing and maintenance that guarantee high long-term productivity for existing finishing lines.  FERAG (www.ferag.com) distributes their products in North America through Goss International Americas (www.gossinternational.com) and WRH Marketing Americas, Inc. (www.ferag-americas.com), a wholly-owned subsidiary of the WRH Walter Reist Holding AG Group.  WRH Marketing Americas is also responsible for spare parts and the service and support of all FERAG customers in North America.  

For more information contact:

Joseph Colletti

President & CEO

WRH Marketing Americas

Tel: (800) 355 – 0892 x 112

Fax: (856) 842 – 0989

email: Joseph.Colletti@WRH-Marketing-Americas.com
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Representatives of Dow Jones & Company and Ferag celebrating their recent agreement for a Ferag system at Drupa 2008.
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